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Common Course Outline for: COMM 1440 Introduction to Digital Film and Video Production 
 
A. Course Description   

1. Number of credits: 3 
2. Lecture hours per week: 3 

Lab hours per week:  None 
3. Prerequisites:  None 
4. Co-requisites None 
5. MnTC Goals: Goal 6, Humanities and Fine Arts  

 
Through a series of audio and video productions, students will explore and practice the 
aesthetic, technical, and communicative elements of digital film, video, and sound 
production. Particular attention is paid to the skills required to successfully bring a mediated 
story or message to an audience. This will include story development, the production 
process (audio and video recording), and post-production (editing). Students will learn to 
analyze and respond critically to a variety of media productions. Students are required to 
provide a data storage option for their projects. 

 
B. Date last reviewed:  August, 2017 

Date last revised:   May, 2016 
 

C. Outline of Major Content Areas 
1. The aesthetics and purposes of mediated communication and production 
2. Critical analysis of media productions and producers  
3. Story and message construction 
4. Sound fundamentals 
5. Audio recording technology & techniques 
6. Image fundamentals 
7. Digital film and video recording technology and techniques 
8. Audio and video editing 
9. Introduction to legal and ethical issues 

 
D. Course Learning Outcomes  
      Upon successful completion of the course, the student will be able to:  

A.  Generate and evaluate content and story ideas for media production (6c, 6d, 6e, 2a, 
 2b, 2d) 
B.  Translate content and story ideas into various media (6a, 6d, 2b) 
C.  Effectively use audio and video recording equipment (6d) 
D.  Effectively use audio and video editing software (6d) 
E.  Understand the fundamentals of aural and visual aesthetics (6c, 6d, 6e) 
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F.  Use aesthetic and technical skills to successfully complete a series of media 
productions (6d) 
G.  Receive and give constructive criticism (6c, 6d, 6e, 2a, 2b, 2c) 
H.  Analyze audio/visual productions and respond critically, in oral and/or written form, 
 about what makes them effective, and state the criteria used to make such 
 judgments (6a, 6c, 6e, 2c, 2d) 

 
E. Methods for Assessing Student Learning  
 The specific evaluation system will be determined by each instructor but may include:  
 media production projects, written and oral tests, presentations, and class critique 
 sessions 
 
F. Special Information  
 In an effort to differentiate Art from Mass Communication, the Art Department and 
 Communication Department have generally agreed that Mass Communication uses 
 traditional aesthetics and traditional narrative structure to tell stories and communicate 
 messages.  These traditional forms are exemplified, in part, by their contemporary usage 
 in Mass Communication areas such as: journalism, documentary, corporate video, 
 nonprofit video, sitcoms, talk/variety, reality TV, episodic TV, Hollywood fiction, music 
 video, and broadcast radio.   
 
 Recognizing that there will sometimes be overlap in the disciplines, the content of 
 courses taught in Mass Communication should reflect these traditional aesthetic and 
 narrative structures. 
 
 
 
 
 
 
 
 
  


